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About Us
Daisy is an AI software company that delivers explainable Decisions-
as-a-Service (eDaaS) for retail merchandise planning and insurance risk 
management. Daisy’s unique autonomous (no code, no infrastructure, 
no data scientists, no bias) AI system elevates your employees, enabling 
them to focus on delivering your mission, servicing your customers, and 
creating shareholder value. Daisy’s solutions deliver verifiable financial 
results with a minimum net income return on investment of 10X.

Our Mission
To empower people to focus on what they do best at work by using 
machine intelligence to do what machines do best.
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Our Brand Promise
At Daisy, we believe in a future where computing machines improve our 
lives. We aspire to elevate your employees, enabling them to deliver 
on your mission, service your customers and deliver shareholder value - 
resulting in improved customer and employee satisfaction.
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Logo Background 
Colour Rules

Use this version on
light backgrounds.

Use a knockout version
of the logo on darker
backgrounds.

Use a knockout version of 
the logo on dark images

BLACK LOGO

WHITE LOGO

WHITE LOGO
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Logo Rules
Our logo should appear on all Daisy materials.
Below is how to and how not to use it.

PROPORTIONS
Do not change the 
proportion or orientation 
of the logo.

EFFECTS
Do not add effects
to the logo or change
its colours.

SPACING
Give the logo at least this
much space from other
elements. An exception is
made for stepple texture.

SIZE
Do use the logo at a size 
of at least 2cm wide, and 
in an acceptable colour. at least 2cm wide

I N T E L L I G E N C E
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Typography - Avenir

Avenir Black

Avenir Medium

Avenir Light

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z

1 2 3 4 5 6 7 8 9 0  . , : ; ? ! $ & % @ *

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0  . , : ; ? ! $ & % @ *

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z

1 2 3 4 5 6 7 8 9 0  . , : ; ? ! $ & % @ *

Aa
Aa
Aa

Using the right font is part of keeping 
Daisy’s voice consistent.

Avenir is a clean, modern font that should 
be used in print communications.
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Typography - Muli

Muli Black

Muli Regular

Muli Light

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z

1 2 3 4 5 6 7 8 9 0  . , : ; ? ! $ & % @ *

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z

1 2 3 4 5 6 7 8 9 0  . , : ; ? ! $ & % @ *

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z

1 2 3 4 5 6 7 8 9 0  . , : ; ? ! $ & % @ *Aa
Aa
Aa

Using the right font is part of keeping 
Daisy’s voice consistent.

Muli is a clean digital companion that 
matches avenir for digital uses.
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Colours
Our brand uses a selection of different colours to
define our look. Reference this page for tones.

PRIMARY COLOURS
The majority of our communication appears on white, black,

or full colour imagery. When using these colours, use the

following acceptable accents to give visual hierarchy. Note 

how our primary colours are used throughout this document.

SECONDARY COLOURS
Occasionally a colour other than a primary is necessary to communicate. 

For instance, it makes sense to use secondary colours to easily differentiate 

a title or call out. Secondary colours should only be used in materials that 

work alongside or are subordinate to those in primary colours. Remember, 

secondary colours are associated with specific solutions. Never use more 

than two secondary colours on a single piece or graphic.

GREY
#333F48

PURPLE
#605EA9

LIGHT GREY
#D1D3D4

LIGHT GREEN
#5DC199

#605EA9#5DC199

C
M
Y
K

C
M
Y
K

R
G
B

R
G
B

78 
64 
53 
43

62 
0 
52 
0

51
63
72

93
193
153

GRADIENT
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Icons

10

RETAIL

INSURANCE

Promotional
Item Selection

Fraud 
Detection

UnderwritingClaims 
Automation 

Assortment
Optimization

Price Mix
Optimization

Demand 
Forecasting

Space
Planning



Brand Application Examples
Below are some practical examples of 
how our brand guidelines are applied

Daisy Intelligence – Retail Solutions
Daisy incorporates the product Halo Effect to optimize assortment plans, improve demand 
forecasting and inventory allocation, and dynamically adjust regular and promotional pricing 
and item selection.

Our system delivers explainable decisions as a service, which enables Category Managers and 
Merchants to make better operational, merchandising, pricing, promotional and inventory 
decisions. Vendor funding and competitive pricing are also incorporated, ensuring financial 
and customer objectives are satisfied.

-  Stock and allocate 
the right offerings at 
the right time for your 
customers 

-  Significantly improve 
profits and margins 
for regular, promo or 
markdown items 

-  Optimize product 
assortments to reflect 
customer needs and 
growing revenues

TOTAL STORE IMPACT
Our solutions for merchandise planning uniquely take into consideration all the Halo Effects 
between products to maximize the total store impact by increasing basket size and margin 
also attracting more customers growing transaction count.

Verifiable financial 
results with a minimum 
net income return on 
investment of 10X

Industry-benchmark 
expertise from 

20+ years of retail 
data warehousing

Scalable Google Cloud 
infrastructure for 

managing/securing 
the largest data sets 

contact@daisyintel.com
+1 905.642.2629
www.daisyintelligence.com 

Stock and allocate 
the right items 

at the right price for 
your customers 

Significantly improve 
profits and margins 

for regular, promo or 
markdown items 

Optimize product 
assortments to reflect 

customer needs 
and maximize the 

Halo Effect

Choose the right mix 
of promoted and non-

promoted items to 
maximize total store 

sales and margins

COMPANY 

HISTORICAL FUNDING

www.daisyintelligence.com

Founded December 2003

45 Employees

Headquartered in Toronto, ON, Canada

Patents Granted: 10,621,533; 15/872,530

 

Patents Pending: 15/795,821; 16/834,628; 

16/587,960; 16/807,214; 17/156,025

Trademarks (“Daisy Intelligence”, “AI Done Right”) 

Industry focus: High Frequency Retail, Group Health 

Insurance, Travel Insurance, P&C Insurance

Gary Saarenvirta is Daisy’s founder and CEO and 
a preeminent authority on artificial intelligence. The 
former head of IBM Canada’s data mining and data 
warehousing practices, Gary is passionate about AI 
and its ability to transform how retailers grow their 
businesses and establish an edge in an increasingly 
challenging and competitive environment. 

Jeff Berry, VP Customer Success. Jeff is a seasoned 
executive-level professional who specializes in 
organizational strategy development, business 
development, insight-driven decision making, and 
developing cross-organizational partnerships.

Shelina Kara, VP Client Management. Shelina has 
significant experience managing strategic client 
relationships through 20 years at Loyalty One. Her 
responsibilities include client engagement and 
management, client satisfaction, client analytics and 
supporting overall revenue growth for Daisy

BOARD OF DIRECTORS
Peter Misek, Framework Venture Partners
Eduardo Piedade, Sonae Investment Mgmt
John Madigan, JSM Capital
Gary Saarenvirta, Daisy Intelligence

 Equity Raised to Date: USD $11.25Million
 Venture Debt Facility: USD$1.3Million
 Commercial Credit Facility: USD$2.25Million

Daisy is an AI software company that delivers explainable 
Decisions-as-a-Service for retail merchandise planning 
and insurance risk management. Daisy’s unique 
autonomous (no code, no infrastructure, no data 
scientists, no bias) AI system elevates your employees, 
enabling them to focus on delivering your mission, 
servicing your customers, and creating shareholder 
value. In retail, the Daisy system will deliver optimized 
assortment plans, improved demand forecasting and 
inventory allocation, dynamic price optimization for 
regular and promotional prices and promotional item 
selection. For our insurance clients, the Daisy system 
detects and avoids fraudulent claims while enabling 
claims automation, minimizing human intervention in 
claims processing. Daisy’s solutions deliver verifiable 
financial results with a minimum net income return on 
investment of 10X. 

•    MRR revenue model with multi-year contracts 
CAD$4.8MM Y/E 2020

• MRR expected to reach $800K by end of 2022

• 15 current clients (Canada, US, Europe), $350K MRR

•  12 active channel partners representing sales 
opportunities in Europe, Latam, US and the Middle East

• Capital seeking: USD$10 million
• Seeking strategic investors 
 o  with clients and complementary 

solutions in retail or insurance
 o  significant retailer looking to define 

the future of retail
 o  significant insurer looking to define 

the future of insurance

TEAM

HISTORICAL FUNDING REVENUE AND TRACTION

FUNDING

USE OF FUNDS

COMPANY OVERVIEW

MARKET

RECOGNITION

High Frequency Retail in Canada, US, Europe, Latam, 
Middle East
Total Addressable Market > $1 billion

Group Health, Travel, P&C insurance in Canada, US, 
Middle East
Total Addressable Market > $1 billion

In Canada’s Top Growing Companies list for the past 
three years, 2018-2020

AI Fintech Company of the Year 2019

In Canada’s Fastest-Growing Companies 2020 list

Gartner Cool Vendor for Retail 2018

Growth of sales 
and marketing in 
the US, Europe 

and Latam

Investment in 
infrastructure and 
team as growth 

dictates

Digital Ads Print Material
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Learn More
www.daisyintelligence.com

Contact Us
+1 (905) 642-2629

contact@daisyintel.com

 Address
260 King St E Suite A400, 

Toronto, ON M5A 4L5


