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About Us

Daisy is an Al software company that delivers explainable Decisions-
as-a-Service (eDaaS) for retail merchandise planning and insurance risk
management. Daisy’s unique autonomous (no code, no infrastructure,
no data scientists, no bias) Al system elevates your employees, enabling
them to focus on delivering your mission, servicing your customers, and
creating shareholder value. Daisy’s solutions deliver verifiable financial
results with a minimum net income return on investment of 10X.

Our Mission

To empower people to focus on what they do best at work by using
machine intelligence to do what machines do best.
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Our Brand Promise

At Daisy, we believe in a future where computing machines improve our
lives. We aspire to elevate your employees, enabling them to deliver

on your mission, service your customers and deliver shareholder value -
resulting in improved customer and employee satisfaction.



Logo Background
Colour Rules

WHITE LOGO

Use a knockout version
of the logo on darker
backgrounds.
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WHITE LOGO

Use a knockout version of

the logo on dark images




Logo Rules

Our logo should appear on all Daisy materials.

Below is how to and how not to use it.

SIZE

Do use the logo at a size
of at least 2cm wide, and
in an acceptable colour.

EFFECTS

Do not add effects

to the logo or change
its colours.
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at least 2cm wide
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SPACING

Give the logo at least this
much space from other
elements. An exception is
made for stepple texture.

PROPORTIONS

Do not change the
proportion or orientation
of the logo.
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Typography - Avenir

Using the right font is part of keeping
Daisy’s voice consistent.

Avenir is a clean, modern font that should
be used in print communications.

Avenir Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqgrstuvwxyz
1234567890 .,:;?1$&%@*

Avenir Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890 .,:;?'$&%@*

Avenir Black

ABCDEFGHIJKLMNOPQRSTUVWXY2Z
abcdefghijklmnopqrstuvwxyz
1234567890 .,:;?2!1$&%@*




Typography - Muli

Using the right font is part of keeping
Daisy’s voice consistent.

AQ

AC
Aa

Muli is a clean digital companion that
matches avenir for digital uses.

Muli Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqgrstuvwxyz
1234567890 .,:;;?!%&% @*

Muli Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 .,:;;?!1$&% @*

Muli Black

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 .,:;?1%&%@*



Colours

Our brand uses a selection of different colours to
define our look. Reference this page for tones.

PRIMARY COLOURS

The majority of our communication appears on white, black,
or full colour imagery. When using these colours, use the
following acceptable accents to give visual hierarchy. Note

how our primary colours are used throughout this document.

GREY LIGHT GREEN
#333F48 #5DC199
C78 | R 51 C 62 R 93
Mé4 | G 63 MO G 193
Y53 | B72 Y 52 B 153

K 43 K O

SECONDARY COLOURS

Occasionally a colour other than a primary is necessary to communicate.
For instance, it makes sense to use secondary colours to easily differentiate
a title or call out. Secondary colours should only be used in materials that
work alongside or are subordinate to those in primary colours. Remember,
secondary colours are associated with specific solutions. Never use more

than two secondary colours on a single piece or graphic.

PURPLE LIGHT GREY
#605EA9 #D1D3D4
GRADIENT
‘ #5DC199 #605EA9 ‘
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Brand Application Examples

Below are some practical examples of
how our brand guidelines are applied

Digital Ads Print Material

EBOOK

Halo Ecanomics and the Impact

on Gracery Decision Making L
Drive higher sales
with Af-powered p e

03 decisions ; )
how artific; cisions in retajl;

ial intelligence ;5
9.

reshaping pricip

Use Halo to select the right
Minimize Fraud, Lower False-Positive promotional products and to

Rates and Increase Automation for drive higher sales and profits
Low Value High Volume Claims :

Using Halo Based Al Download eBook
Download Whitepaper Loir e

REVENUE AND TRACTION

USE OF FUNDS

MARKET

TOTAL STORE IMPACT COMPANY

Hackathon 2022

Go haad:to-head solving computationl problems
i the field of Al and machine learning.

Open to all Enginearing and CompSei
undergraduste students, apply in teams of 1-3.

sy barchmark Sclble Google Clod
‘et B

Register today! et s o

#DaisyHackathon2022




Contact Us
+1 (905) 642-2629
contact@daisyintel.com

Address
260 King St E Suite A400,
Toronto, ON M5A 4L5

Learn More
www.daisyintelligence.com



